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MISSION STATEMENTS:

CMU:
Central Methodist University prepares students to make a difference in the world by emphasizing academic and professional excellence, ethical leadership, and social responsibility.

Creed:  The Central Methodist University community believes in seeking knowledge, truth, and wisdom; valuing freedom, honesty, civility, and diversity; living lives of service and leadership; and taking responsibility for ourselves and the communities in which we live.

YOUR INSTRUCTOR
Instructor: David A. Dyer
Office:
Lake Ozark Campus





Phone:
573-693-1398
Email:
ddyer@centralmethodist.edu



573-693-1398 (Home)

Office Hours:
as needed





407-800-5707 (Cell)

Mon. & Weds. 07:30 – 09:50 PM
COURSE INTRODUCTION

COURSE

EC314—Managerial Microeconomics
COURSE DESCRIPTION

Managerial Economics is an intermediate microeconomics course with a focus on applications of Economics to decisions made by managers of a firm, including the concepts of demand analysis and forecasting, production and cost analysis, and pricing and output decisions. Prerequisite: EC 202; or instructor’s permission.

Course Objectives: The goal of this course is to develop students’ critical thinking skills in the areas of managerial decision making. These skills will be demonstrated in students’ understanding of economic theory and its application to various business settings, and in students’ ability to analyze case studies in individual and group settings.

Measurable Learning Outcomes: Upon completion of this course, students should be able to demonstrate understanding of the following

· The modern theory of market forces including the roles of incentives and profit

· Quantitative analysis of demand

· Economic tools such as cost-benefit analysis, and Internal Rate of Return calculations

· Why principal-agent problems arise in organizations

· Pricing and cost strategies for different market structures

· How constraints impact business decisions

· The role of government in the marketplace

· Integration of economic concepts including demand, cost, pricing and output strategies and effects of global competitive forces in analyses of current business events
COURSE REQUIRED TEXTBOOK AND READINGS
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· Microeconomics for MBAs by McKenzie, Richard B.; Lee, Dwight R.

· ISBN: 9781107139480 

· Format: Hardcover

· Publisher: Cambridge Univ Press

· Pub. Date: 7/31/2016
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· Outliers : The Story of Success by Gladwell, Malcolm

· Edition: Reprint

· ISBN: 9780316017930 

· Format: Paperback

· Publisher: Little, Brown and Company

· Pub. Date: 6/7/2011

COURSE ANNOUNCEMENTS AND COMMUNICATION
Instructor announcements or instructions are provided in the announcements section of myCMU.  That said, all students are responsible for having an email address (student@centralmethodist.edu) capable of sending and receiving messages.  Students are expected to check their email on a regular basis for course-related communications.  It is the responsibility of the student to let the instructor know his or her email address. 
COURSE ASSESSMENT
GRADING SCALE




Grade

Percent








A

100-90% 


B

89-80%


C

79-70%


D

69-60%


F

<60%



GRADING CRITERIA 

Grades will be based upon the following:
Online Quizzes







50%

Exams (Mid-term & Final 25% each)




50%

GRADING CRITERIA EXPECTATIONS
Extra credit will not be offered in this course.  Given that this is a concentrated eight-week course and the same amount of material is covered as a sixteen-week course, you will need all the time you have available to complete the required work.
DUE DATES AND DELIVERABLES
All due dates will be posted on the course website and are considered “firm”. Any deviation in content or form should be discussed with the instructor prior to the due date. Late and/or incomplete work will result in a significant grade reduction. The only exceptions related to late work are covered under the Late Work Policy below.
LATE WORK POLICY
Late assignments will only be permitted in cases involving extreme hardship (e.g., unplanned change of employment, transfer, severe illness, accident, or death in the immediate family).  It is the student’s responsibility to inform the instructor prior to the due date of such circumstances and to provide acceptable documentation.  Late assignments will be handled on a case-by-case basis.  Due to the nature of the program and course you are encouraged to work ahead as possible to avoid missing deadlines.  The course should be completed as scheduled, incomplete (“I”) grades will only be considered as a last resort (See University Catalog Regarding Incomplete (“I”) Grades).
COURSE STUDY PLAN – WEEK ONE
READINGS:
· Read Chapters 1 and 2 of the Textbook
· View the PowerPoint Intro for Aplia (on the Resources and Materials Page of the course)

· View the PowerPoint Lecture Slides (on the Resources and Materials Page of the course) for Chapters 1 and 2

INDIVIDUAL ASSIGNMENTS:
Chapters 1 & 2: 
· Complete the Chapters 1 & 2 Quiz (Due Sunday, Oct. 28th at 11:45 PM)
COURSE STUDY PLAN – WEEK TWO

READINGS:

· Read Chapters 3 and 4 of the Textbook

· View the PowerPoint Lecture Slides (on the Resources and Materials Page of the course) for Chapters 3 and 4
INDIVIDUAL ASSIGNMENTS:

Chapters 3 & 4:

· Complete the Chapters 3 & 4 Quiz (Due Sunday, Nov. 4th at 11:45 PM)
COURSE STUDY PLAN – WEEK THREE
READINGS:

· Read Chapters 5 and 6 of the Textbook
· View the PowerPoint Lecture Slides (on the Resources and Materials Page of the course) for Chapters 5 and 6
INDIVIDUAL ASSIGNMENTS:
Chapters 5 & 6:

· Complete the Chapters 5 & 6 Quiz (Due Sunday, Nov. 11th at 11:45 PM)
COURSE STUDY PLAN – WEEK FOUR
· Complete Mid-Term Exam, covering Chapters 1-6 on the myCMU Assignments page for the course. (Due Sunday, Nov. 18th at 11:45 PM)
READINGS:

· Read Chapters 7 and 8 of the Textbook
· View the PowerPoint Lecture Slides (on the Resources and Materials Page of the course) for Chapters 7 and 8
INDIVIDUAL ASSIGNMENTS:

Chapters 7 & 8: 

· Complete the Chapters 7 & 8 Quiz (Due Sunday, Nov. 18th at 11:45 PM)
Thanksgiving Holiday – 11/19 – 11/25 (Week Five)

COURSE STUDY PLAN – WEEK SIX
READINGS:

· Read Chapters 9 and 10 of the Textbook
· View the PowerPoint Lecture Slides (on the Resources and Materials Page of the course) for Chapters 9 and 10
INDIVIDUAL ASSIGNMENTS:

Chapters 9 & 10:

· Complete the Chapters 9 & 10 Quiz (Due Sunday, Dec. 2nd at 11:45 PM)
COURSE STUDY PLAN – WEEK SEVEN
READINGS:

· Read Chapters 11 and 12 of the Textbook
· View the PowerPoint Lecture Slides (on the Resources and Materials Page of the course) for Chapters 11 and 12
INDIVIDUAL ASSIGNMENTS:

Chapters 11 & 12:
· Complete the Chapters 11 & 12 Quiz (Due Sunday, Dec. 09th at 11:45 PM)
COURSE STUDY PLAN – WEEK EIGHT
READINGS:

· Read Chapter 13
· View the PowerPoint Lecture Slides (on the Resources and Materials Page of the course) for Chapter 13
INDIVIDUAL ASSIGNMENTS:

· Final Exam, covering Chapters 7 – 13 on the myCMU assignments page for the course. Due Friday, Dec. 14th at 11:45 PM
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